New fundraising campaign is bringing congregations together
The Anglican mission agency USPG has launched a new campaign – based on the popular TV show Come Dine with Me – that is intended to bring congregations closer together.
Entitled Come Dine with USPG, the campaign was inspired by members of Holy Trinity Church, in Eltham, London, who were looking for new ways to fundraise for USPG’s work with Anglican Churches in developing countries.
When they came up with the idea, instigators Sarah Smith and Fr Brett Ward thought the church was just going to have some fun – they didn’t realise the huge impact it was going to have on their congregation.

Launched with a Sunday Eucharist and a bring and share meal for the whole church, the congregation was then encouraged to spend the next three weeks hosting their own culinary fundraising events. 
Sarah explained what happened next: ‘There were 20 events, including dinner parties, lunches, coffee mornings and afternoon teas. There was also an after school party attended by 50 parents and children. 

‘People said they had been speaking to people in the congregation for the first time – and this was happening across the age gap. The event was bringing people together. 

‘One elderly parishioner said the meal he attended was the best night out he’d had in years – and I think that scenario repeated itself many times. It was a real coming together.’

Throughout the three weeks, a weekly tally was announced in church – and greeted with applause. Eventually, the church reached a total of £2,553, ranging from £350 at one dinner party to £15 for two friends who enjoyed a cup of tea.

‘People have been really buoyed by the way in which the generosity has simply oozed out,’ said Sarah. 

‘At Holy Trinity we are good at hospitality. Eating together is a way of bringing people together – it’s an act of fellowship and of prayer – it has a spiritual dimension.’

Fr Brett Ward explained: ‘The parish has supported USPG for years. It broadens our vision and helps us to realise that the church is much bigger than our local experience. It puts our own challenges into perspective by emphasising that we belong to a worldwide Communion, not just something that’s local or national.’

He added: ‘Come Dine with USPG gave us an opportunity to take advantage of something we are good at – hospitality – and use it for the kingdom.’
· You can find out more about Come Dine with USPG, and order free resources, at www.uspg.org.uk/comedine
